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Deadline for Paid Registration is February 3rd.
REGISTRATION FORM ON PAGE 9

Directions: The most direct route to Mount Vernon Country Club (MVCC) s to take I-70 West (into the foothills) to Exit 254,
the Genesee Park Exit. At the top of the exit ramp is a stop sign, turn right at that stop sign. You are now going North on MVCC
Road. Continue North through the MVCC Gate and follow the paved road for approximately 1.3 miles - the Club is on the left.

The Briarwood Inn President Niels Haubold

SPECIAL 5280 DINNER EVENTS
MARCH 2 AND MARCH 7

36 HOURS FOR KIDS RADIO-
3021 S. Broadway, Englewood, Wed., March 7, 2012—5:00 PM THON—February 15-17, 2012

80110 Shanahan’s
303-781-8068

www.twindragonrestaurant.com

HAPPY CAR COLUMN
When the Unthinkable Happens

FORNEY MUSEUM RECAP

() STARFEST 2012
Sept 28—Oct 3, 2012
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The first full meeting of 2012 with your
new Board was very productive!

Aside from the normal course of business
we made great strides at filling our calen-
dar with events for 2012. | sensed a lot of excitement and
enthusiasm in the planning stage, and | can tell it is going
to be a great year.

This and future issues will delve into the details but I'll offer a sam-
pling and my take of some events coming up over the next couple of
months. | hope to see you enjoying some of these great outings with
fellow enthusiasts!

Patt Clark graciously arranged our reservations for Denver Restau-
rant (5280) Week at both Shanahan’s and the Briarwood Inn . This
is quite a fete considering that both were secured prior to the formal
announcement of their participation. Due to the overwhelming popu-
larity of last year’s event at the Melting Pot, we selected two venues in
different parts of town. We are still limited to the number of people and
times allocated by the restaurants and expect they will fill fast. | rec-
ommend that you make your reservation with Patt as soon as possible
if you plan on attending one or both of these fantastic establishments.

We also have a special MHS tour of the Coors Brewery , with lunch
afterward at Grappa Mediterranean Bistro in Golden, scheduled for
April 14th. I don't think | have taken the tour since | have been of an
age to appreciate the smell of hops and | would like to thank MHS
member Michael Davison for making the arrangements!

| can tell you that if it all possible don’t miss the combined Mile-High/
Pikes Peak Sections picnic on July 14 ™ at the Rambler Ranch .
This private museum is becoming legendary and has even been on
T.V.! | still have fond memories of our last visit and | have heard it's
been much improved! It is with great anxiousness that | wait to return.

We have tons of other fun things planned and the list is growing fast!
Look for a tour of the Broadmoor, The UCP of Colorado Concours d’
Elegance at Arapahoe Community College, an event at Club Auto,
Saturday drives, tech sessions, a detail session, track event, and
much more! Watch your emails and future issues of The Constella-
tion for more info. I'll see you out there!

— Niels
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The Constellation
Newsletter of the Mile-High Section, Inc., Mercedes-Benz Club
America, Inc.
Mile-High Section, Inc. MBCA, Publisher

JAY & DEBORAH HOKANSON, Editors
PO BOX 27825, Denver, CO 80227-7825
Phone: 303-935-8270 / Email: constellation@comcast.net

We ask our readers to support the advertisers appearing in this pub-
lication. However, no inference should be made that advertising in
The Constellation implies approval of products or services by the
publisher, the Mile-High Section, its officers or members, or by the
Mercedes-Benz Club of America. We encourage editors of other
Mercedes-Benz Club newsletters to reprint articles that may be of
interest to their Section’s members. We appreciate credit being giv-
en to The Constellation. Those articles reprinted in The Constellation
with permission from owners of copyrights on those articles may not
be used without written permission from the original owners. Mem-
bers are welcome to submit articles. Deadline for submission is
the 10th of the month prior to the month the issue comes out.
Articles should be relevant to the interests and activities of MBCA
and its members. The Publisher reserves the right to edit or reject
any article.
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The MHS is proud to be part of this event — which has raised more than $10 million in the last 10 years for
the Children’s Miracle Network. The MHS has phone bank spots open for 5 volunteers on Friday, Feb-
ruary 17, 2012 from 7:30 a.m. to 10:00 a.m.  If you are interested in volunteering, to make a donation, or if
you'd like more information, contact Max Townsend at 303-770-1128 or diandmaxt@aol.com
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Did You Receive Latest Issue of The Constellation?
o Some Issues of the Constellation will be delivered by email only
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MBCA is now sending updates, special offers and coupon discounts to its members via email. Cur-
Q= rently the MHS plans to deliver every other issue of The Constellation by email only, with plans to
deliver future issues via email on a more frequent basis. We have also starting sending out MHS
email reminder “blasts” about upcoming events and other items of interest to MHS members. If you did not receive the
most recent issue or email blasts, this means we do not have your email address and you risk the chance of missing
out on important information and future issues of The Constellation. If we don’'t have your email address, you will

not receive an issue sent directly to you. Remember, you can always find current and past issues of The Constella-
tion on our website at www.milehighmbca.org.

Please add or update your email address with MBCA or by sending an email with your MBCA member number (found
on your membership card or on The Constellation address label) to constellation@comcast.net. Mailings will come
from the constellation@comcast.net email address, so add us as a safe email source in your email program. For the
time being you will continue to find a printed version of The Constellation in your mailbox at least every other month.
Thank you to everyone who contacted us this past month with their new email addresses.

— Jay Hokanson

This Month: What to do when the unthinkable happen s

On the way to work this morning, | was thinking how the Holidays are over and

it is back to the normal routine. | let the traffic report go in one ear and out the

other as usual and it stirred memories of my road construction days when my

handy work garnering attention on the radio was a sign of accomplishment on my part.

| then thought that none of these people being mentioned on the radio were going to have a routine day. What are
some things that need to be assessed immediately following a crash?

Some may say it is paranoia, but it is sound advice to have plans of action in case of emergency. There is more ra-
tionale than getting out of class or work when the fire department conducts “drills” in schools and offices. It is life insur-
ance for you. What happens immediately after a crash is completely relative and dependent to the situation at hand. It
is impossible to predict even a fraction of the variables in any given crash scene, but here are a couple of things | took
away from my twelve years of highway work.

The first thought that comes to mind for me is, “Is the crash over?” Trying to call for help first is not the best choice.
Make sure all vehicles involved have stopped and that approaching traffic is not going to add on to the situation. Take
evasive action if necessary and practicable, and prepare for impending impact if eminent. Think of how often you hear
of the big pile-ups. You don’t want to exit your car if another is about to hit it.

turn my ankle, bend my knees, etc..., and ask each occupant to do the same. Any complaints of any soreness in the
head, neck, or back should be treated with the utmost care and it is best not to allow these people to move or be moved
until qualified medical professionals arrive unless leaving them would cause further harm (fire or flood). Don’t worry
about trying to find witnesses, chances are there are plenty, and they all want to tell what they saw. Again, there are too
many variables.

If willing and able, try and aid other victims, starting with those that may need special assistance at the scene. Pay extra
attention to children and the elderly as they may have hidden injuries and are more easily confused and frightened dur-
ing crisis situations. Make sure everyone stays safe and accounted for until help arrives.

These are all merely suggestions that can be used to create your own automotive emergency action plan. Having an
idea of what needs to happen in case of any emergency, before the emergency, will greatly improve your chances of
surviving it. | hope you never need place a plan into action, but you will rest easier knowing it is there.

Good luck and drive safely!! —Niels
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On January 8th, 43 Mile-High Section members navigated
through the heavy traffic headed to watch Tim Tebow lead
the Broncos in their first playoff game in several years (as
well as those heading for the National Western Stock Show)
to join the club for a very special Mercedes display event at
the Forney Museum Of Transportation  in Denver.

Club members were treated to a rare opportunity to view
32 beautiful classic Mercedes on display indoors as well as
join other club members for a super Pot Luck lunch. Our
host and fellow Mile-High Section Member, Christof Kheim,
set up a special dining area for the Pot Luck where mem-
bers were surrounded by these classic Mercedes-Benz
automobiles as well as hundreds of other vehicles on
display at the Forney.

Thirty-two members can now brag
that their vehicles have been displayed

Special guests included Christof’s parents, Teofil and . .
in a nationally known Museum.

Renate Kheim, who are Mile-High Section Members
from St Louis, Mo. Teofil 's 1960 220d "Adenauer”
with just 22,000 miles was on display (in picture
above). This very large and heavy sedan is powered
by the same engine that is found in the 300SL Gullwing
and Roadsters of the 1950’s and early 1960'’s.

The Mile-High Section wishes to thank Christof Kheim
and the Forney Museum of Transportation for the
opportunity to display many of our club members’
classic Mercedes-Benz vehicles in a Museum environ-
ment. - Jay Hokanson
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Recently one of our MHS members re-
lated a story about becoming the target
of a scam after listing some Mercedes
related merchandise for sale.

He reported being an attempted target of a
scam that's becoming common in the
online classic car marketplace. In light of
that, | decided to rerun the following information, sent to me
in 2010 by Gary Anderson, Editor of The Star,

It works this way: You list your car in an online marketplace -
eBay, Craigslist, or the MBCA Trading Post - and put in your
e-mail address. In a day or two, you get an e-mail from
someone, usually outside the country, saying that they saw
your car in the listing and it's exactly what they've been look-
ing for. They're willing to pay full price, and will arrange to
have the car picked up by a car transport company for ship-
ping to them.

To complete the sale, they suggest what seems like a rea-
sonable process. They will mail you a cashier's check for the
price of the car and will also include the cost of the shipping,
telling you that the shipper requires payment in cash at pick-
up. All you need to do is deposit the cashier's check in your
bank, pay the truck driver out of that money when the car is
picked up, and keep the rest.

The only problem is that cashier's checks can easily be
forged, and your bank is not responsible for checking their

you're responsible for reimbursing your bank. Bottom line,
you discover after a week or two that your car has been sto-
len, not sold, and you've paid to ship it to the thief.

Be very suspicious if the buyer appears to be contacting you
from outside of the country, tries to give you a complicated
story about why they want to buy the car sight unseen, or if
they don't make any effort to confirm the car's condition or
negotiate the price.

If you don't know the buyer, then insist that the buyer deal
with you personally and inspect the car before purchase. A
reputable buyer will be happy to do this. If they can't meet
with you personally, they can arrange for a reputable local
agent - a club member or local appraiser, for example - to

they just want the process to be as simple as possible.

After you have made the deal, then demand that you be paid
in cash, or that the money be wired from the buyer's bank to
yours. No Wells Fargo money orders, no certified checks, no

absolutely sure, have your bank set up a specific account for
you to handle the transaction, and have your banker help
you with the transaction.

MBCA's advice: The best buyer is someone you alread vy
know or with whom you have friends in common. The
best buyer is often a person in your local section.

If the deal appears to be too good to be true, it probably is,
and you're better off just ignoring the contact and waiting for
a bona-fide buyer.

Ty

Ride Share with
another MHS
member!

- Member Reiner Haubold

Since 2010 the Mile-High Section has worked to include
more driving events and other activities in the MHS Sched-
ule. This year we anticipate even more events and drives,
including trips to the Royal Gorge, the Broadmoor, and a
weekend trip to South Dakota.

We have found that quite often someone would like to partici-
pate in an event, but for some reason is unable to drive, does
not want to drive, or may not want to drive alone.

In order to create a win-win solution, prospective participants
who prefer not to drive, or who would like to drive with other
members are encouraged to coordinate driving/riding with
other participants. With a little cooperation between mem-
bers these driving events could be even more enjoyable and
help promote camaraderie among our members.

Our number of members who are single or who want to drive
or travel with another MHS member is growing. Many mem-
bers are interested in joining others in driving—either as driv-
er, or as passenger, and when these connections are made,
members find they have much more fun enjoying the event
when driving with a fellow MHS member.

If you are interested in ride sharing in any event, contact
Reiner Haubold at 303-986-5035 or by email at
reinboldl@comcast.net. You can also sign up to ride or
drive using the Registration Form on Page 9.

Great Items Available at
the MBCA Club Store

The Club Store has shirts, jackets, auto
accessories—or other special items for
that special person (even if that special
person is YOU!)

Contact Karen via email at karen@mbca.org or by phone at
1-800-637-2360.

You can also visit the Webstore at www.mbca.org.
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Mercedes-Benz in the News

What's been happening in the World of Mercedes-Benz this month?

New MBUSA CEO - Mercedes-Benz USA promoted marketing chief Stephen Cannon to CEO, effective
Jan. 1. Cannon, 50, has been Vice President of Marketing for Mercedes-Benz USA since June 2007. He
will replace Ernst Lieb, 56, who was fired abruptly in October for alleged misuse of company funds. Can-
non is only the second American to become CEO of Mercedes-Benz USA, according to a company
spokeswoman. The first was Mike Jackson, who is now CEO of AutoNation Inc.

New 2013 SL Class available soon in Showrooms

The all-new 2013 SL continues a tradition that began 60 years ago. For six decades

the letters "SL" have been synonymous with a blend of sport, style and comfort - in-

fused with groundbreaking innovation. For the first time, the SL is being produced

almost entirely from aluminum and consequently weighs considerably less than its

predecessor. Its highly rigid all-aluminum bodyshell provides the basis for agile,

sporty handling that has been taken to an entirely new level, coupled with outstanding
bodyroll and ride characteristics. Even better driving dynamics come courtesy of the new direct injection engine, which
is more powerful and economical than the outgoing generation. The 2013 SL550 will be available in U.S. showrooms

this spring.

Mercedes Sales up 13.3% in US in 2011 Daimler AG sold 8 percent more Mercedes-Benz cars in 2011, reaching
a new record of over 1.26 million vehicles, and forecasts more growth as it rolls out new models. Inthe U.S., Mercedes'
second-biggest market, sales rose 13.3 percent to 245,231 units last year, while December sales, lifted by new-
generation versions of the C- and M-class models, jumped 27.9 percent to 25,701 units. Mercedes-Benz aims to boost
its U.S. sales more than 20 percent from last year with the launch of four new compacts starting later this year.

Record Price for 1954 300SL Gullwing At the Barrett-Jackson auction in Scottsdale, AZ an all-original 1954
Mercedes-Benz 300SL Gullwing driven just over 4,000 miles sold at auction for $2 million dollars, before 10 percent
bidder fee, which is a towering price for a steel (rather than alloy) Gullwing but not unexpected considering its pristine
condition.
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Make sure you don’t miss out on MBCA news
or club activities . Update your email address
with MBCA or you can send an email to constel-
lation@comcast.net with your MBCA member
number (found on your membership card or on
the Constellation address label) and we will see
that the mailing list is updated. Emails will
come from the constellation@comcast.net so
be sure to add us as a safe email source in
your email program
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